
• AAA Newsletter Published on: March 1, June 1, September 1, December 1
• Ad(s) is due by: January 15, April 15, July 15, October 15

Newsletter Advertising Policy
The AAA Newsletter carries an advertising fee for placement of ads in the Newsletter by commercial entities (e.g., publishers, 
etc.). The fee will range from $50 (up to 1/2 page) to $100 (from 1/2 page to a full page) depending on size. 

As a service to AAA members, the Newsletter will continue to post job listings free of charge as well as other types of 
announcements such as calls for papers, academic or advertising conferences, etc. A list of organizations for which we post 
conference information follows: This list includes: 

• ACCI – American Council on Consumer Interests
• ACR – Association for Consumer Research
• Ad Division, AEJMC (Association of Educators for Journalism and Mass Communication
• AEJ – Association of European Journalists
• AMS – Academy of Marketing Science
• AMA – American Marketing Association
• AMA SIGS – Relevant Special Interest Groups (SIGS): Advertising, Consumer Behavior, Marketing Research, Marketing

and Public Policy
• APA – (Division 23 – Consumer Psychology - see SCP below);
• APA – (Division 46 - Media Psychology)
• Amer. Agri. Econ. Assoc
• ICA – International Communication Association
• NCA – National Communication Association
• SCP – Society for Consumer Psychology (APA Division 23)
• SMA – Society for Marketing Advances

AAA members may also run a brief (1-sentence) announcement about newly released books in the Announcements section. If 
members wish to run larger ads or announcements about book releases, a partial or full-page ad may be purchased. 

See past issues of the Newsletter for samples on other ads that have run. Contact the Editor of the Newsletter, Joonghwa Lee at 
joonghwa.lee@und.edu, for additional questions or comments. 

Deadline for submitting ads to the AAA Newsletter 




